
6%
RV PARK

75%
5
2
18

75%
5
2
18

STRIP CORRIDOR
DOWNTOWN
BOULDER STRIP
OTHER AREAS

35%
26
14
14

12%
22
23
15
9
19

47%
11
10
9

BudgetGambler?

Source: 2015 Las Vegas Visitor Pro�le

Average Hours
Per Day Spent Gambling

57%

INTERNET, 3RD-PARTY SITE
PHONE, HOTEL DIRECT
INTERNET, HOTEL DIRECT
TRAVEL AGENT

No
27%

20152015

4%92% 4%

$579

Visitor by Generation

Where the Dollars Go
FY15

47.7 mean age

Yes
73%

Method of Booking

Purpose of Visit

Transportation to

Midwest 11%

South 13%

East
7%7%53%53%

AZ
9%CA

29%

25%

4%
Other West 15%

Repeat Visit 84% 16%First Visit

State of NV
Schools
$149m/25%

Clark County
Transportation

$54m/9%

LVCVA (net)
$194m/32%

Local Jurisdictions
$83m/14%

Clark County
School Dist.
$85m/14%

NV Commission on
Tourism $19m/3%

NV Dept of Transportation $21m/4%

43%

Where �ey’re From

Social Media

Room �xesRoom �xes
WestWest

 21 - 29
30 - 39
40 - 49
50 - 59
60 - 64

37%
35
22
6

GEN X
BOOMERS
MILLENNIALS
SILENT GEN

GEN X
BOOMERS
MILLENNIALS
SILENT GEN

6%

3
2

VACATION/PLEASURE
VISIT FRIEND/RELATIVE
GAMBLING
CONVENTION/TRADE SHOW

7%
6
6
3
1

TOTAL $234m/39%U.S. Visitors 84%

Foreign Visitors 16%

Internet

25%

63% used the 
Internet to 
plan trip

Lodging TypeLodging Type
MOTELHOTEL FRIEND

used social media 
apps or websites 
to plan tripBUSINESS

SPECIAL EVENT
PASSING THROUGH
WEDDING
OTHER REASON

65+

SOMEONE ELSE BOOKED
NOT SURE
PHONE, 3RD-PARTY SITE
IN PERSON

AMONG THOSE WHO GAMBLE


